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Real Leaders Don't Do PowerPoint - Christopher Witt 2009-02-03
Think about the most powerful speech you’ve ever heard a leader give.
What made that speech–and that speaker–memorable was likely a mix of
authenticity, stage presence, masterful delivery, and–above all–an
inspirational message. Nobody ever walked out of a great speech saying,
“I loved the way she used PowerPoint.” Yet, all too often, speakers rely
on tools like it to carry them through a presentation. Real leaders speak
to make a difference, to promote a vision, to change the way people think
and feel and act. Their ability to lead goes hand in hand with their ability
to get their message across, no matter what size audience they’re
addressing. Drawing on his years of experience in coaching executives,
Christopher Witt shows not just how to make a speech but why and when
you should make one. His practical advice on how to take your game to
the next level includes: • You are the message. Who you are–your
character, experience, values–shapes the message your listeners hear. •
Content is king. Delivery is important, but it is only the helpful–or
unhelpful–servant of your message. So build each speech around one,
and only one, “Big Idea.” • A confused mind always says no. When you
want your listeners to say yes, you’ve got to make them understand what
you want them to do and why they should care. • Dare to do the
unexpected. Leaders know the rules, and they know when, why, and how
to break them. In chapters that can be read in five minutes or less and in
a book that can be gone through in one sitting, Witt shows you how to
become more confident, more commanding, more compelling speakers.
But this isn’t just a book about speaking. It’s about leadership and about
how people–CEOs and PTA presidents, small business owners and sales
reps, middle managers and techno geeks–can present themselves and
their ideas with greater impact.
Corporate reputation - Ángel Alloza 2013-06
Annotation Reputation is a strategic asset for all companies. Businesses
with a good reputation are able to stand out, attracting the attention of
investors and retaining the loyalty of customers and employees.
'Reputation' can be somewhat of a vague form, but this book provides
measurement tools and models for rigorous management of a company's
reputation.
StoryBranding - Jim Signorelli 2012-01-01
Until this book was written, the phrase "brands are stories" was merely a
marketing cliché. Having delved into how stories influence our behavior,
however, the author asserts that the association between stories and
brands deserves far more than that stock phrase.Among the many books
about branding directed toward marketing and advertising practitioners
and students, none is like StoryBranding. Modeled after the way stories
work, this book provides a unique planning process for creating
authentic brand identities. It also reveals a number of concealed traps
that other branding approaches often overlook.Drawing on the
persuasive power of stories, the author argues that a great deal of
wasted effort is put into creating advertising messages that do too much
"telling" and too little "showing." To help brands resonate with their
audiences, the author takes you step-by-step through StoryBranding's six
C's-a process that shows how to approach the development of all brand
communications the way story writers approach their characters, plots,
and themes. He includes sample "Story Briefs" and "I AM" statements
that help brands achieve a greater degree of authenticity than traditional
creative or brand briefs have.
Tell to Win - Peter Guber 2011-03-01
Today everyone—whether they know it or not—is in the emotional
transportation business. More and more, success is won by creating
compelling stories that have the power to move partners, shareholders,
customers, and employees to action. Simply put, if you can’t tell it, you
can’t sell it. And this book tells you how to do both. Historically, stories
have always been igniters of action, moving people to do things. But only
recently has it become clear that purposeful stories—those created with
storytelling-para-el-exito-conecta-persuade-y-tri

a specific mission in mind—are absolutely essential in persuading others
to support a vision, dream or cause. Peter Guber, whose executive and
entrepreneurial accomplishments have made him a success in multiple
industries, has long relied on purposeful story telling to motivate, win
over, shape, engage and sell. Indeed, what began as knack for telling
stories as an entertainment industry executive has, through years of
perspiration and inspiration, evolved into a set of principles that anyone
can use to achieve their goals. In Tell to Win, Guber shows how to move
beyond soulless Power Point slides, facts, and figures to create
purposeful stories that can serve as powerful calls to action. Among his
techniques: * Capture your audience’s attention first, fast and foremost *
Motivate your listeners by demonstrating authenticity * Build your tell
around “what’s in it for them” * Change passive listeners into active
participants * Use “state-of-the-heart” technology online and offline to
make sure audience commitment remains strong To validate the power
of telling purposeful stories, Guber includes in this book a remarkably
diverse number of “voices” —master tellers with whom he’s shared
experiences. They include YouTube founder Chad Hurley, NBA champion
Pat Riley, clothing designer Normal Kamali, “Mission to Mars” scientist
Gentry Lee, Under Armour CEO Kevin Plank, former South African
president Nelson Mandela, magician David Copperfield, film director
Steven Spielberg, novelist Nora Roberts, rock legend Gene Simmons,
and physician and author Deepak Chopra. After listening to this
extraordinary mix of voices, you’ll know how to craft, deliver—and
own—a story that is truly compelling, one capable of turning others into
viral advocates for your goal.
Writing Screenplays That Sell - Michael Hauge 1991-08-16
Covers story concept, character development, theme, structure, and
scenes, analyzes a sample screenplay, and tells how to submit a
manuscript, select an agent, and market oneself
Powerful Phrases for Effective Customer Service - Renee Evenson
2012-09-12
Dealing with customers isn't easy, they aren't always right or even
pleasant. Business author Renée Evenson ensures you’ll always have the
right words to defuse tense interactions. Practical and insightful, this
book ensures you’ll never again be at a loss for what to say to customers.
In Powerful Phrases for Effective Customer Service, she covers 30
challenging customer behaviors and 20 common employee-caused
negative encounters to teach you: how to assess circumstances, choose
one of many appropriate responses, and confidently and consistently
deliver customer satisfaction. Helpful sample scenarios and tangible
instructions bring the phrases to life, while detailed explanations bolster
your confidence so that you’ll have the right words as tools at your
disposal and the skills to deliver those words effectively. By
incorporating language that communicates welcome, courtesy, rapport,
enthusiasm, assurance, regret, empathy, and appreciation, you’ll not only
be capable of overcoming obstacles--you’ll strengthen all facets of your
customer service.
Storyscaping - Gaston Legorburu 2014-01-14
How to use powerful tools to engage customers with your brand
Marketers, technologists, and corporate leaders are looking for ways to
more effectively connect consumers with their brand. Storyscapes
introduces "storyscaping" as a way to create immersive experiences that
solve the challenge of connecting brands and consumers. This book
describes a powerful new approach to advertising and marketing for the
digital age that involves using stories to design emotional and
transactional experiences for customers, both online and offline. Each
connection inspires engagement with another, so the brand becomes
part of the customer's story. Authors Gaston Legorburu and Darren
McColl explain how marketers can identify and define the core target
audience segment, define your brand's purpose, understand the
emotional desires of your consumers, and more. Shows how to map how
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the consumer engages with the category and product/service Explains
how to develop an organizing idea and creative plan for an immersive
storyscape experience Defines the role of marketing channels around the
organizing idea Establishes how technology can be applied to the
experience Learn how to measure, optimize, and evolve the customer
experience through the use of strong narratives that compel consumers
to buy into your brand. www.storyscaping.com
The Passion Plan at Work - Richard Y. Chang 2002-02-28
In his best-selling book, The Passion Plan, Richard Chang showed
individuals how to discover their passion and turn it into personal and
professional fulfillment. Now, in The Passion Plan at Work he shows how
to bring passion into the workplace--and turn good companies into great
ones. Adapting his seven-step model for individuals to an organizational
perspective, Chang explains how passion can provide direction and
improve performance at all levels of a company. Carefully leading
readers through his do-it-yourself process, Chang provides specific
guidelines for creating an action plan that galvanizes an organization
around passion. Along the way he provides practical tools-questionnaires, worksheets, and checklists--to help assess an
organization's Passion Profile and make passion a big part of your
company's ongoing success.
Personalización en comunicación política - Pablo Vázquez Sande 2017

of a slow build-up by PR; advertising should only be used to maintain
brands once they have been established through publicity. Bold and
accessible, The Fall of Advertising is bound to turn the world of
marketing upside down.
Valorization of Papiamento - Joyce Lomena Pereira 2015
Visible Learners - Mara Krechevsky 2013-06-03
A progressive, research-based approach for making learningvisible Based
on the Reggio Emilia approach to learning, VisibleLearners highlights
learning through interpreting objects andartifacts, group learning, and
documentation to make students'learning evident to teachers. Visible
classrooms are committed tofive key principles: that learning is
purposeful, social,emotional, empowering, and representational. The
book includesvisual essays, key practices, classroom and examples. Show
how to make learning happen in relation to others, sparkemotional
connections, give students power over their learning, andexpress ideas in
multiple ways Illustrate Reggio-inspired principles and approaches
viaquotes, photos, student and teacher reflections, and examples
ofstudent work Offer a new way to enhance learning using
progressive,research-based practices for increasing collaboration and
criticalthinking in and outside the classroom Visible Learners asks that
teachers look beyondsurface-level to understand who students are, what
they come toknow, and how they come to know it.
Storytelling - Christian Salmon 2017-01-31
The narrative spell cast over politics and society Politics is no longer the
art of the possible, but of the fictive. Its aim is not to change the world as
it exists, but to affect the way that it is perceived. In Storytelling
Christian Salmon looks at the twenty-first-century hijacking of creative
imagination, anatomizing the timeless human desire for narrative form,
and how this desire is abused by the marketing mechanisms that bolster
politicians and their products: luxury brands trade on embellished
histories, managers tell stories to motivate employees, soldiers in Iraq
train on Hollywood-conceived computer games, and spin doctors
construct political lives as if they were a folk epic. This “storytelling
machine” is masterfully unveiled by Salmon, and is shown to be more
effective and insidious as a means of oppression than anything dreamed
up by Orwell.
Shoot Out - Peter Bart 2003
Hollywood thrives on shoot outs - that series of stand-offs, skirmishes
and power struggles that mark every stage of the film-making process be it a director insisting on final cut, a star demanding a bigger trailer,
or a grip with a gripe. Shoot Out is about how movies are made - from
the first pitch to the final cut. For film buffs, aspiring film-makers,
students and anyone else intrigued by the inner workings of Hollywood,
this is the quintessential take on the how, who, what and why of the film
business. 'Packed with insider gossip and some astonishing revelations
about the incompetence and self-indulgence that goes on, this is a truly
engrossing read. Yet to the authors' credit, none of their stories smack of
vindictiveness, whilst the snappy prose ensures that the pages skip by in
an entertaining blur. In fact it could be said that this Shoot Out scores a
bulls-eye!' Film Review (Book of the Month)
Running Meetings (HBR 20-Minute Manager Series) - Harvard Business
Review 2014-05-06
Whether you're new to running meetings or a seasoned executive with no
time to waste, leading effective (and even pleasant!) meetings is a must.
Running Meetings guides you through the basics of: Crafting a useful
agenda Inviting the right team members Making sure everyone's voice is
heard while avoiding conflict Capturing decisions, ideas, and follow-up
tasks Don't have much time? Get up to speed fast on the most essential
business skills with HBR's 20-Minute Manager series. Whether you need
a crash course or a brief refresher, each book in the series is a concise,
practical primer that will help you brush up on a key management topic.
Advice you can quickly read and apply, for ambitious professionals and
aspiring executives--from the most trusted source in business. Also
available as an ebook.
Manual for developing intercultural competencies - Deardorff,
Darla K. 2020-01-01
"This book presents a structured yet flexible methodology for developing
intercultural competence in a variety of contexts, both formal and
informal. Piloted around the world by UNESCO, this methodology has
proven to be effective in a range of different contexts and focused on a
variety of different issues. It therefore can be considered an important
resource for anyone concerned with effectively managing the growing
cultural diversity within our societies to ensure inclusive and sustainable
development. Intercultural competence refers to the skills, attitudes and

The Adventures of Johnny Bunko - Daniel H. Pink 2008-04-01
Look out for Daniel Pink’s new book, When: The Scientific Secrets of
Perfect Timing From Daniel H. Pink, the #1 bestselling author of Drive
and To Sell Is Human, comes an illustrated guide to landing your first job
in The Adventures of Johnny Bunko: The Last Career Guide You’ll Ever
Need. There’s never been a career guide like The Adventures of Johnny
Bunko by Daniel H. Pink (author of To Sell Is Human: The Surprising
Truth About Motivating Others). Told in manga—the Japanese comic
book format that’s an international sensation—it’s the fully illustrated
story of a young Everyman just out of college who lands his first job.
Johnny Bunko is new to the Boggs Corp., and he stumbles through his
early months as a working stiff until a crisis prompts him to rethink his
approach. Step by step he builds a career, illustrating as he does the six
core lessons of finding, keeping, and flourishing in satisfying work. A
groundbreaking guide to surviving and flourishing in any career, The
Adventures of Johnny Bunko is smart, engaging and insightful, and offers
practical advice for anyone looking for a life of rewarding work.
principios del éxito - Jack Canfield 2016-06-28
Desde su primera publicación hace una década, la guía práctica e
inspiradora de Jack Canfield ha ayudado a miles de personas a
transformarse a sí mismo para el éxito. Ahora, ha revisado y actualizado
su guía esencial para reflejar nuestros tiempos cambiantes. En este libro,
el cocreador de la fenomenal serie best seller Caldo de pollo para el
alma, te ayuda a llegar de donde estás a donde quieres estar,
enseñándote como aumentar tu confianza, vender retos diarios, vivir con
pasión y propósito y darte cuenta de todas tus ambiciones. Lleno de
historias memorables e inspiradoras de CEO ́s, atletas de talla mundial,
celebridades y gente común, muestra los 64 principios perpetuos
utilizados por hombres y mujeres exitosos a través de la historia
—principios comprobados y estrategias que pueden adaptarse a tu
propia vida, ya sea que quieras ser el mejor vendedor en tu compañía,
convertirte en un arquitecto líder, sacar buenas notas en la escuela,
perder peso, comprar la casa de tus sueños, tener millones, o
simplemente volver a mercado laboral.
Storytelling para el éxito - Peter Guber 2011-09-12
Guber nos muestra como un buen storytelling, una buena historia acerca
de una empresa, producto o persona puede ser la mejor herramienta
para conseguir buenos resultados empresariales. Lleno de anécdotas
reales muchas de ellas vividas en primera persona j
The Fall of Advertising and the Rise of PR - Al Ries 2009-03-17
Bestselling authors and world-renowned marketing strategists Al and
Laura Ries usher in the new era of public relations. Today's major brands
are born with publicity, not advertising. A closer look at the history of the
most successful modern brands shows this to be true. In fact, an
astonishing number of brands, including Palm, Starbucks, the Body
Shop, Wal-Mart, Red Bull and Zara have been built with virtually no
advertising. Using in-depth case histories of successful PR campaigns
coupled with those of unsuccessful advertising campaigns, The Fall of
Advertising provides valuable ideas for marketers -- all the while
demonstrating why advertising lacks credibility, the crucial ingredient in
brand building, and how only PR can supply that credibility; the big bang
approach advocated by advertising people should be abandoned in favor
storytelling-para-el-exito-conecta-persuade-y-tri
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behaviours needed to improve interactions across difference, whether
within a society (differences due to age, gender, religion, socio-economic
status, political affiliation, ethnicity, and so on) or across borders. The
book serves as a tool to develop those competences, presenting an
innovative adaptation of what could be considered an ancient tradition of
storytelling found in many cultures. Through engaging in the
methodology, participants develop key elements of intercultural
competence including greater self-awareness, openness, respect,
reflexivity, empathy, increased awareness of others, and in the end,
greater cultural humility. This book will be of great interest to
intercultural trainers, policymakers, development practitioners,
educators, community organizers, civil society leaders, university
lecturers and students -- all who are interested in developing
intercultural competence as a means to understand and appreciate
difference, develop relationships with those across difference, engage in
intercultural dialogue and bridge societal divides"-Do Story - Bobette Buster 2018-05-15
Do Books provide readers with the tools and inspiration to live a fulfilled
and engaged life. Whether it's mastering a new skill, cultivating a
positive mindset, or finding inspiration for a new project, these books
dispense expert wisdom on subjects related to personal growth, business,
and slow living. Written by the movers, shakers, and change makers who
have participated in the DO Lectures in the United Kingdom and the
United States, Do Books are packed with easy-to-follow exercises, bitesize tips, and striking visuals. Practical, useful, and encouraging, each
book delivers trustworthy, empowering guidance so readers can succeed
in whatever they choose to "do." Do Story teaches the art of telling
powerful stories. The book includes short stories on a variety of subjects;
taken together they demonstrate a range of effective narrative
techniques. Vivid, enlightening, and brimming with practical tips, Do
Story unlocks the secrets to becoming a captivating storyteller.
Your Memory - Kenneth L. Higbee, Ph.D. 2008-03-03
Do you want to stop forgetting appointments, birthdays, and other
important dates? Work more efficiently at your job? Study less and get
better grades? Remember the names and faces of people you meet? The
good news is that it's all possible. Your Memory will help to expand your
memory abilities beyond what you thought possible. Dr. Higbee reveals
how simple techniques, like the Link, Loci, Peg, and Phonetic systems,
can be incorporated into your everyday life and how you can also use
these techniques to learn foreign languages faster than you thought
possible, remember details you would have otherwise forgotten, and
overcome general absentmindedness. Higbee also includes sections on
aging and memory and the latest information on the use of mnemonics.
Predictive Toxicology - Christoph Helma 2005-03-17
A comprehensive overview of techniques and systems currently utilized
in predictive toxicology, this reference presents an in-depth survey of
strategies to characterize chemical structures and biological
systems—covering prediction methods and algorithms, sources of highquality toxicity data, the most important commercial and noncommercial
predictive toxicology programs, and advanced technologies in
computational chemistry and biology, statistics, and data mining.
Career Opportunities in the Film Industry - Fred Yager 2003
Examines occupations in the film industry, discussing requirements,
education, salary, and prospects.
Find Your Strongest Life - Marcus Buckingham 2009-09-29

emotional event. With this as a starting point, he looks at the history of
shopping and how it has changed so dramatically over the last ten years.
Using the Lovemark elements of Mystery, Sensuality, and Intimacy,
Roberts delves into the secrets of success that can be used to create the
ultimate shopping experience.
Everybody Writes - Ann Handley 2014-09-15
Finally a go-to guide to creating and publishing the kind of content that
will make your business thrive. Everybody Writes is a go-to guide to
attracting and retaining customers through stellar online
communication, because in our content-driven world, every one of us is,
in fact, a writer. If you have a web site, you are a publisher. If you are on
social media, you are in marketing. And that means that we are all
relying on our words to carry our marketing messages. We are all
writers. Yeah, but who cares about writing anymore? In a timechallenged world dominated by short and snappy, by click-bait headlines
and Twitter streams and Instagram feeds and gifs and video and
Snapchat and YOLO and LOL and #tbt. . . does the idea of focusing on
writing seem pedantic and ordinary? Actually, writing matters more now,
not less. Our online words are our currency; they tell our customers who
we are. Our writing can make us look smart or it can make us look
stupid. It can make us seem fun, or warm, or competent, or trustworthy.
But it can also make us seem humdrum or discombobulated or flat-out
boring. That means you've got to choose words well, and write with
economy and the style and honest empathy for your customers. And it
means you put a new value on an often-overlooked skill in content
marketing: How to write, and how to tell a true story really, really well.
That's true whether you're writing a listicle or the words on a Slideshare
deck or the words you're reading right here, right now... And so being
able to communicate well in writing isn't just nice; it's necessity. And it's
also the oft-overlooked cornerstone of nearly all our content marketing.
In Everybody Writes, top marketing veteran Ann Handley gives expert
guidance and insight into the process and strategy of content creation,
production and publishing, with actionable how-to advice designed to get
results. These lessons and rules apply across all of your online assets —
like web pages, home page, landing pages, blogs, email, marketing
offers, and on Facebook, Twitter, LinkedIn, and other social media. Ann
deconstructs the strategy and delivers a practical approach to create
ridiculously compelling and competent content. It's designed to be the
go-to guide for anyone creating or publishing any kind of online content
— whether you're a big brand or you're small and solo. Sections include:
How to write better. (Or, for "adult-onset writers": How to hate writing
less.) Easy grammar and usage rules tailored for business in a fun,
memorable way. (Enough to keep you looking sharp, but not too much to
overwhelm you.) Giving your audience the gift of your true story, told
well. Empathy and humanity and inspiration are key here, so the book
covers that, too. Best practices for creating credible, trustworthy content
steeped in some time-honored rules of solid journalism. Because
publishing content and talking directly to your customers is, at its heart,
a privilege. "Things Marketers Write": The fundamentals of 17 specific
kinds of content that marketers are often tasked with crafting. Content
Tools: The sharpest tools you need to get the job done. Traditional
marketing techniques are no longer enough. Everybody Writes is a field
guide for the smartest businesses who know that great content is the key
to thriving in this digital world.
The Contemporary Spanish-American Novel - Will H. Corral 2013-09-26
The Contemporary Spanish-American Novel provides an accessible
introduction to an important World literature. While many of the authors
covered—Aira, Bolaño, Castellanos Moya, Vásquez—are gaining an
increasing readership in English and are frequently taught, there is
sparse criticism in English beyond book reviews. This book provides the
guidance necessary for a more sophisticated and contextualized
understanding of these authors and their works. Underestimated or
unfamiliar Spanish American novels and novelists are introduced through
conceptually rigorous essays. Sections on each writer include: *the
author's reception in their native country, Spanish America, and Spain
*biographical history *a critical examination of their work, including key
themes and conceptual concerns *translation history *scholarly reception
The Contemporary Spanish-American Novel offers an authoritative guide
to a rich and varied novelistic tradition. It covers all demographic areas,
including United States Latino authors, in exploring the diversity of this
literature and its major themes, such as exile, migration, and gender
representation.
ComunicAcción - Ricardo Velilla 2015-09-18
El arte de la persuasión se puede aprender y desarrollar. La retórica,
arte milenario del "bien decir", enseña cómo hacerlo. En este libro se

Narrative Magic in the Fiction of Isabel Allende - Patricia Hart 1989
Lovemarks - Kevin Roberts 2005-12-01
"Ideas move mountains, especially in turbulent times. Lovemarks is the
product of the fertile-iconoclast mind of Kevin Roberts, CEO Worldwide
of Saatchi & Saatchi. Roberts argues vociferously, and with a ton of data
to support him, that traditional branding practices have become
stultified. What’s needed are customer Love affairs. Roberts lays out his
grand scheme for mystery, magic, sensuality, and the like in his
gloriously designed book Lovemarks.” —Tom Peters Tom Peters, one of
the most influential business thinkers of all time, described the first
edition of Lovemarks: the future beyond brands as “brilliant.” He also
announced it as the “Best Business Book” published in the first five years
of this century. Now translated into fourteen languages, with more than
150,000 copies in print, Lovemarks is back in a revised edition featuring
a new chapter on the peculiarly human experience of shopping. The new
chapter, "Diamonds in the Mine," is an insightful collection of ideas for
producers and consumers, for owners of small stores and operators of
superstores. So forget making lists! Shopping, says Kevin Roberts, is an
storytelling-para-el-exito-conecta-persuade-y-tri
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que se presta poca atención y que, por otra parte, son fundamentales.
Muchos de los problemas de un equipo se relacionan con la falta de
conversaciones o con conversaciones mal entendidas. Quien lidera un
equipo ha de ser generador de conversaciones y ha de saber
mantenerlas. Conversaciones que transforman equipos es un libro
imprescindible en la biblioteca de cualquier líder de equipo. Un texto
pionero en la literatura existente sobre equipos, que analiza las
conversaciones esenciales para su buen funcionamiento y ofrece un gran
número de herramientas concretas para la generación de nuevas
conversaciones y la potenciación de las que ya existen. Un libro
esencialmente práctico.
Zap the Gaps! - Ken Blanchard 2002-05-28
Target Higher Performance and Achieve It! In the bestselling tradition of
The One Minute ManagerR, Zap the Gaps combines a fast–moving
business parable with step–by–step instructions for implementing the
GAPS approach to problem solving.
Hablar en público - José María Acosta 2013-03
Hablar en público es una de las experiencias más fabulosas que esperan
al ser humano. La conexión con una audiencia es muy gratificante. Pero
esperamos con miedo el momento de presentarnos ante ella. Hablar ante
un grupo es lo que más temen los conciudadanos de EE. UU. Es un pavor
que atenaza a demasiadas personas y puede que a ti, lector de este libro,
te convenga averiguar qué miedos te frenan para hablar en público, y en
qué ocasiones te vas a ver forzado o casi obligado a hacerlo. Se puede
hablar en público en ocasiones muy diversas: dentro o fuera de la
empresa, en presentaciones profesionales, en la TV, ante periodistas.
Poder hacerlo de modo elegante y persuasivo, con convicción, es vital
para cualquier persona. De ello depende muchas veces el reconocimiento
de sus capacidades y su progresión como persona. Pero no se puede
aprender a montar en bicicleta dando vueltas alrededor u observándola:
hay que subir y exponerse a tropezones e incluso a alguna caída.
Celebrating Every Learner - Thomas R. Hoerr 2010-08-20
Howard Gardner's groundbreaking theory applied for classroom use This
important book offers a practical guide to understanding how Howard
Gardner's theory of Multiple Intelligences (MI) can be used in the
classroom. Gardner identified eight different types of intelligence:
linguistic, logical, spatial, musical, bodily-kinesthetic, naturalist,
interpersonal, and intrapersonal. Celebrating Every Learner describes
the characteristics of each type of intelligence and follows up with readyto-use lesson plans and activities that teachers can use to incorporate MI
in their pre-K through 6 classrooms. Offers a treasury of easily
implemented activities for engaging all students' multiple intelligences,
from the New City School, a leading elementary school at the forefront of
MI education Provides ready-to-use lesson plans that teachers can use to
incorporate MI in any elementary classroom Includes valuable essays on
how and why to integrate MI in the classroom Hoerr is the author of a bimonthly column for Educational Leadership as well as the editor of the
"Intelligence Connections" e-newsletter
Resumen del libro "Storytelling para el éxito" de Peter Guber - Leader
Summaries 2011-08-25
Desde hace más de diez mil años, los seres humanos han estado
contando y escuchando relatos orales. Esta veneración por el relato es
una fuerza tan poderosa y permanente que ha dado forma a culturas,
religiones y civilizaciones enteras. Durante demasiado tiempo el mundo
empresarial ha ignorado o minimizado el poder de la narración oral. Los
ejecutivos prefieren usar presentaciones de PowerPoint, datos, cifras y
hechos. Pero, a medida que el volumen del ruido de nuestra vida
moderna se convierte en cacofonía, la capacidad de contar historias que
puedan escucharse se solicita cada vez más. Además, en una época de
intensa incertidumbre económica y de rápidos cambios tecnológicos
como la nuestra, los relatos de éxito tienen más poder sobre los oyentes
que los ceros y los unos de la revolución digital. El éxito depende cada
vez más de las historias que sepamos crear para influir en empleados,
socios, accionistas o clientes. Peter Guber nos muestra como un buen
storytelling acerca de una empresa, producto o persona puede ser la
mejor herramienta para conseguir buenos resultados empresariales.

encuentran las claves para dirigir, motivar, persuadir con la palabra
hablada a otras personas. Está dirigido a quienes necesitan hablar en
público dentro del mundo profesional de la administración y dirección de
empresas, pero será útil también a quienes actúan en campos como la
banca y las finanzas, el derecho o la consultoría, la función pública, la
política, el derecho o la educación... En sus páginas, analizaremos
discursos de grandes oradores, pronunciados en circunstancias variadas
y ante públicos diversos; tendremos ocasión de ver cómo motiva un
entrenador, cómo emociona con sencillez una monja, cómo manipula un
político, cómo se expresa un empresario de éxito, cómo presenta su
posición ante un público hostil un líder?
Exceptional Lives - Ann P. Turnbull 1999
This best-selling volume is widely recognized for its innovation and
accessibility: it equips the reader with principles, values, and practices
that support teaching the majority of students with disabilities within the
scope of general education programs.
Strategic Thinking for Advertising Creatives - Alice Kavounas Taylor
2013-10-22
Strategic thinking is central to creating a successful advertising
campaign, yet it is rarely taught systematically. This book enables
advertising creatives to formulate a clear brief and to think strategically.
Structured according to the 11 essential elements of a classic advertising
brief, it offers a simple, clear, universal template against which the
student or young creative can map his or her current project, and learn
to understand the key elements that make up a strong brief. At the end of
each chapter, the reader uses the knowledge they have just gained on a
hypothetical project, so that by the end of the book, they have employed
each of the 11 essential elements and formed their own creative brief.
Featuring international examples of current and classic campaigns,
Strategic Thinking for Advertising Creatives
The Secret Language of Leadership - Stephen Denning 2011-01-07
The book introduces the concept of narrative intelligence—an ability to
understand and act and react agilely in the quicksilver world of
interacting narratives. It shows why this is key to the central task of
leadership, what its dimensions are, and how you can measure it. The
book’s lucid explanations, vivid examples and practical tips are essential
reading for CEOs, managers, change agents, marketers, salespersons,
brand managers, politicians, teachers, parents—anyone who is setting
out to the change the world.
Pixar Storytelling - Dean Movshovitz 2015-10-04
PIXAR STORYTELLING is the first book to offer an in-depth analysis of
the screenwriting techniques that make Pixar's immensely popular films
so successful and moving. Learn what Pixar's core story ideas all have in
common, how Pixar creates compelling conflict and stakes, and what
makes their films' resolutions so emotionally satisfying.
Next Now - Marian Salzman 2015-06-02
From the world-renowned trendspotting duo who has predicted
everything from metrosexuality to the growth of global brands comes a
new, enlightening look at the future. Based on intensive research and
interviews as well as the authors' real-world and business experience in
locations across the globe, this book yields surprising conclusions about
everything from work (the end of permanent full-time employment) to
sex (disappearing gender boundaries) to business (the emergence of true
one-to-one marketing and the birth of "Chindia"). Essential reading for
managers, marketers, and just about everyone else.
The Photography Storytelling Workshop - Finn Beales 2020-10-27
Don't just take a picture, make it. Using a proven five-step process Pitch, Prepare, Shoot, Edit and Deliver - readers will develop the same
successful, reliable working methods that earn influence and delight
audiences, regardless of what genre you're working in.
Conversaciones que transforman equipos - Enrique Sacanell 2021-10-25
Si tienes bajo tu responsabilidad a un equipo de trabajo, ¿estás
satisfecho de cómo te comunicas con ellos?, ¿crees que te faltan recursos
para conseguir mejores resultados? Y más allá de la gestión del día a día,
¿piensas que el equipo está bien alineado y que responde a las
expectativas de desempeño? Liderar un equipo requiere habilidades a las
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